Rennes School of Business
Study tours - Postgraduate level
Short programmes in English
A memorable experience in France

Welcome to Rennes
School of Business
Rennes School of Business in France is one
of the most international Business Schools in
Europe with 90% of its faculty members being
non-French.
The programme portfolio is solely taught in
English by international full-time faculty and
50% of our students come to study with us
from all over the world. The quality of our
processes, faculty, research and programmes
has been endorsed by top international
accreditation organisations.
Fewer than 1% of business schools in the
world hold EQUIS, AACSB and AMBA triple
crown status, and Rennes School of Business
is part of that small percentage.

Enjoy studying in France
Studying at Rennes School of Business provides a
wonderful opportunity to discover France's culture
and economy.
Rennes is the capital city of Brittany, an hour and
a half from Paris by high speed train and one
hour by plane from London. Rennes is considered
by the national press as the 2nd best place to
study in France*. With a population of 425,700, of
which 63,000 are students, Rennes brings
together the attractions of a large city yet with a
standard of living of somewhere smaller. Students
will benefit from modern sports facilities, cinemas,
theatres, cultural centres, museums, libraries,
restaurants and pubs.
Brittany has succeeded in developing a highly
effective economy in the industry and service
sectors. The vibrant nature of its businesses has
resulted in the creation of numerous Centres of
Excellence, in the car manufacturing, agri-food,
transport, logistics, telecommunications, new
technology, tourism and service sectors.

*Source: ‘L’Etudiant’, Sept. 2016

Our offer
Rennes School of Business gives a warm welcome to
Postgraduates for 10-day Study Tour programmes. All
our programmes are solely taught in English and have
been developed to provide students with concentrated
and strategic courses to develop their knowledge and
culture.

Customisation of the programme
Disciplines (specialization)
Number of students
Company and cultural visits

Advantages of the programme
A short intensive programme
Multicultural experience and expertise
An international faculty team

A comprehensive and instructive training offer
Compulsory courses:


Doing Business in Europe / France seminar

Students will attend a seminar on Doing Business in Europe / France. The aim is to provide students with an
overview of the European and French market and give them the opportunity to look towards the future in a complex
and competitive business environment.



French seminar

Students will have French courses initial level in order to allow them to communicate in all the situations of the
daily life. Presentations and activities will be thus related to the French culture.

Specialization:
Supply Chain Management, Digital Marketing, Innovation and Entrepreneurship, the Agri-food business, Corporate
Social Responsibility, Advanced Finance

A comprehensive and instructive training offer
Company visits
To illustrate the seminars and give concrete examples of business in France, students will be invited to visit
successful companies in selected industries: agri-food, cosmetics, telecommunication, aeronautics, car
manufacturing, new technology, fashion, media and tourism.

Cultural Excursions (optional)
Brittany is a lovely region where the land meets the sea. We help students plan cultural excursions so that they can
make the most of their time in the region. We offer visits of Rennes, Saint-Malo or the Mont St Michel.

Subject portfolio
6 disciplines, 3 modules
Supply Chain Management

Digital Marketing

Procurement & Inventory Management
Students will understand the current procurement
practices covering the main supply chain operations:
Procurement Cycle, Inventory Management, Inventory
Costs, Types of Inventory Models, Inventory Control
Systems and Tools of Inventory Management.

Digital Marketing and Branding
The implementation of marketing programmes is
undergoing a massive transformation from conventional
to digital media. Students will gain knowledge about the
principles of consumer-driven marketing, including
Category and Competitive Dynamics, Consumer
Segmentation, Interactive Marketing, Social Media, CRM
and Brand Management.

Sustainable Supply Chain & Environmentally-friendly
Logistics
Students will acquire the tools and skills to identify,
evaluate, and improve the sustainability of manufacturing
and supply chain operations. They will understand the
core concepts of industrial and commercial activities, be
able to design sustainable supply chain operations and
manage environmentally-friendly logistics operations.
Global Supply Chain & International Trade
Management
Students will gain a perspective on the global dimensions
of today’s transnational business operations. They will
explore the mutual relationships between global supply
chains, logistics operations, society and the impacts of
current trade systems, as well as the human and
environmental consequences of contemporary trade
patterns.

On-line Consumer Behaviour & Integrated Marketing
Communications
This module focuses on Integrated Marketing
Communications (IMC), with an overview of the major
media. The emphasis is on how to analyse and create an
IMC programme by using the latest value-based
marketing concepts and measuring "return on
communications investment."
Web-based Project Management
In this module, students will learn how to conduct webbased projects that require complex interactions among
project participants and other stakeholders who are
working in the same team but who are often
geographically dispersed.

Innovation and Entrepreneurship

Agri-food Business

Management of New Technology
The purpose of this module is to expose learners to the
dynamics of industries driven by technological
innovations and to present some analytical tools which
are critical to the development of a technology strategy.

Marketing in the Agri-food Industry
This module details the process of developing marketing
strategies and plans adapted to new trends in food
production and consumption. It integrates the most recent
developments of business marketing principles applied to
food products with traditional agricultural commodity
marketing.

Developing an Innovative Business
The objectives of this module are to introduce the
concepts of entrepreneurship and their applications, to
extend and test the students’ ability to put their business
learning into practice and to strengthen their capacity to
generate innovative and creative business concepts.
Business Law in Entrepreneurial Ventures
This module draws the attention of the participants to
some legal and tax themes which they will need to
consider when leading a business, and to draw their
attention to some common legal mechanisms. The topics
covered allow participants to identify, anticipate and
assess potential legal and tax issues.

Communication & Public Relations in the Agri-food
Industry
Students will develop an ability to apply effective
communication techniques on specific subjects related to
the agri-food industry. Several dimensions are covered in
applied exercises: agricultural research, policies, finance,
production, food safety and security, consumption,
nutrition and health, and human well-being.
Business Models in the Agri-food Business
Environment
This seminar provides students with concepts and tools
that are useful in order to select, analyse and exploit
business opportunities in the food industry. The cultural
and social topics complement the economic and
business aspects to present a complete framework.

Corporate Social Responsibility

Advanced Finance

Creating Ecological Value
This course emphasises the industrial challenges for
ecological growth and the role of eco-innovation in
fostering ecological transformation. Students will identify
the main eco-innovation factors and illustrate the ways
sustainability can result in opportunities. They will
understand why organisations must give priority to
innovations that comply with business standards and be
able to identify the key entrepreneurial & managerial
skills initiating new business models and new
products/services.

Advanced Portfolio Management
This module provides students with the advanced
concepts of investment and portfolio management. It
covers insights into functions such as a Hedge Fund
Manager and Mutual Fund Manager. The main topics
covered in this seminar are the traditional and alternative
investment strategies, asset pricing models, basic
principles of financial asset management and risk
management through derivative instruments.

Implementing CSR Programmes
This course will tackle all the issues linked to how CSR
can be managed, communicated, and integrated within a
firm’s business strategy to provide financial returns to
owners while enhancing the well-being of internal and
external stakeholders affected by the firm’s operations.

Normative Approach to CSR
The objective is to provide a conceptual understanding of
what purchasing and supply chain are, and the various
issues that need to be considered when designing,
planning, or operating a supply chain, with a specific
focus on procurement/purchasing.

Financial Risk Management
The module deals with financial instruments to manage
exposure to financial risk. Participants will learn to
identify risk sources, to measure risk and also techniques
to minimise or even eliminate financial risk. Financial risk
management is an area of expertise within general risk
management and focuses on when and how
to hedge using financial instruments like derivatives in
order to manage exposure to risk and to use the tools to
create value for shareholders.
Credit Risk Management
During this module students will explore different
measures of credit risk based on qualitative and
quantitative capital structure analysis. They will learn how
to aggregate the risk among debtors to obtain and
manage globally and to use the various tools available to
reduce, if not cancel, such risks within a balance sheet.

Postgraduate level : calendar
2017-2018: Choice of session and specialization
2017

2018

25th September to 4th October 2017

9th to 17th January 2018

o
o
o
o
o
o

o

Procurement & Inventory Management
Digital Marketing and Branding
Marketing in the Agri-food Industry
Management of New Technology
Creating Ecological Value
Advanced Portfolio Management

o
o

o
o
o

Sustainable Supply Chain & Environmentally-friendly
Logistics
On-line Consumer Behaviour & Integrated Marketing
Communications
Communication & Public Relations in the Agri-food
Industry
Developing an Innovative Business
Implementing CSR Programmes
Financial Risk Evaluation

6th to 14th February 2018
o

o
o
o
o
o

Global Supply Chain & International Trade
Management
Web-based Project Management
Business Models in the Agri-food Business
Environment
Business Law in Entrepreneurial Ventures
Normative Approach to CSR
Credit Risk Management

Sample programme
Day 1

Day 2

Day 3

Day 4

Welcome coffee
Visit of School
French class

Cultural visit

MBA class

MBA class

Day 6

Day 7

Day 8

Day 9

Optional cultural
visit

Doing Business
in Europe/ France
seminar

Final assessment
Guest speaker

Company visit

Day 5
MBA class
Visit of Rennes
(optional)

Day 10
Departure

